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Abstract 

The present study was conducted to deals with gender difference in job satisfaction among the 

employees of marketing sector. Attempts were also made to assess their subjective sense of well 

being, interpersonal relationship, level of happiness and coping style. The sample size was 50 

divided into 2 groups (male- 25 and female- 25). Each group was consisted respondents age 

ranging between 22-35 years and having minimum 2 years of job experience. The data were 

collected from marketing sector employees of different Multinational Company. Job satisfaction 

scale, Subjective well being inventory, interpersonal relationship inventory, Oxford happiness 

inventory and coping checklist II were administered to assess the level of job satisfaction, 

subjective sense of well being, quality of interpersonal relationship, level of happiness and coping 

style. It is revealed that both male and female marketing sector employees are equally satisfied to 

their job. Significant difference in job satisfaction between the two groups is not revealed in the 

present study of investigation. Furthermore, job satisfaction is not found to be significantly 

correlated with all of the selected psychosocial variables for the present sample of study. The 

results of the present study can be fruitful for further research studies.    
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